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Introduction
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FIRST5?

CALIFORNIA -_ f

“Everybody here is a big fan of First 5
California. When we endorse a product or
service on the air, we always make sure it
means something to us and that we really,
really believe in that product.”

“First 5 California, what you’re doing, what
you’re trying to establish, the way you’re
teaching people, helping parents in those first
five formative years, we believe in that very
strongly.”

-Valentine in the Morning 104-3

Sean Valentine, Radio Personality fm
Top-Rated Morning Show in LA

MORE HuUdIE



Strategy

Take Talk. Read. Sing. to another level by continuing to highlight the
three campaign pillars:

Trusted sources | Urgency ‘ ‘ Tools and tips




Powering a movement in surround sound

(.

Broad reach,

-

N

multilingual media W
(broadcast TV, radio,
social, digital)
/|

Higher engagement
through innovative tools
and emerging media

( e Leveraging voices of N
celebrities, sports

figures, social media
influencers,
community and local
talent, including focus
on multicultural
audiences

X -

ﬁ ¢ Digestible, easy-to-follow

content, including 10/15-

second radio tip reminders,

social media posts, blogs,

and activities/tips our
website

o
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Powering the Movement:
A Solid Creative Strategy



Real People, Real Stories: The Core of our Campaign

Campaign kicked off with a series of TV spots featuring authentic stories of

“How | Really Got Here.” These vignettes emphasize:

* Disadvantaged/challenged backgrounds
* Hard work, discipline
 Early caregiver/parent talking, reading, and singing that influenced them

Former NASA astronaut Jose Hernandez
Sergeant Emada Tinigirides



Powering the Movement:
How We Reached Our Audiences



Media Overview: Delivered 548.4 Million Impressions
January —June, 2016

FIRST 5 CALIFORNIA
1ST AND 2ND QUARTER, 2016 MEDIA FLIGHTING

CALIFORNIA PARENTS OF CHILDREN 0-5 CORE JANIARY: FEBRUARY, L) APRL La\d JME
TARGET: A18-49 HHI <$75K

1" 8 15

TV: ENGLISH AND SPANISH 30-SECOND PRODUCED SPOTS -11
Markets

TV: ENGLISH AND SPANISH CUSTOM 30-SECOND TV EXECUTIONS

STREAMING TV: ENGLISH 30- AND 15-SECOND SPOTS

ASIAN TV: 30-SECOND SPOTS - LA, SF AND CENTRAL VALLEY
(INCLUDES HMONG)

RADIO: ENGLISH AND SPANISH 60-, 30- AND 15-SECOND SPOTS - 22
RATED MARKETS AND 22 NON-RATED STATIONS IN HARD TO
REACH COUNTIES

RADIO: ENGLISH AND SPANISH CUSTOM 30-SECOND RADIO

RADIO: HARD TO REACH SPANISH-SPEAKING COMMUNITIES
(INCLUDES MIXTECO)

RADIO: 10, 15-SECOND TIPS - 19 RATED MARKETS

DIGITAL (INCLUDES SEARCH AND PAID SOCIAL)

EXPRESS

IN-STADIUM EXECUTION

SOCIAL MEDIA

CUSTOM DOCTOR'S OFFICES (MESMERIZE)

SCHOLASTIC

PSA AND COMMUNITY RELATIONS

[AFRICAN AMERICAN OUTREACH

[ASIAN AMERICAN OUTREACH




First 5 California received over $6.8MM in additional media value — more than 70%
of the planned media expenditure in 1%t and 2"d quarters, 2016.

* Free media from over-delivery, bonus, custom elements, and the addition of
cable at no added cost generated over 128 million impressions across 15t and 2"
quarters.

* Nearly $2.5MM in additional savings from negotiations funded:

80%+ of added summer/fall cable and upcoming custom fall executions,
streaming TV and PBS activity

Half of the cost of the ongoing custom TV and Radio executions
100% of our new TV spot production

Custom elements and added weight will generate 45 million+ impressions
through 3rd quarter



TV and Radio
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Talk. Read, Sing."
It changes everything
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Amy G — “On Being Mom” Sports o
Journalist CSN Bay Area Univision

Omar & Argelia

Jill = “Special Needs” ABC10 Sacramento

Mellisa Paul “Mother’s Day” ABC10 Sacramento @
11



PSA/Public Affairs Outreach

TV

e First 5 California TV spots run as public
service announcements (PSAs) aired nearly
1,500 times, generating 2.5 million

impressions.
* Media value of $125,000.
Radio

* First 5 California radio PSAs have aired 1,100
times in English and Spanish generating over
2 million impressions.

e Media value of $40,000.
Interviews

* 10 Public Affairs interviews with First 5
California representatives (including Diane
Levin and Jose Hernandez) with radio station
groups in:

* Fresno, Los Angeles, Modesto, Monterey,

Sacramento, Salinas, San Bernardino,
San Francisco, and Stockton.

* More continue to be scheduled through July
and August.




Added Free Media: Mother’s Day Promotion with iHeart Radio

* Collaborated with iHeart Radio to MO/THER'S DAY
create an exciting platform to - s g,(’/[I//f’([g//

thank Mom while promoting the
importance of talking, reading and Bt 4 e
singing to children right from the | 4 ", y ! <X
start. hINEY '

* Program, valued at more than
S$550k, was negotiated as added
value.

102.7 KIIS-FM 1027KIISFM - May 7
Ki Did your mom #TalkRead Sing to you? Say #ThanksMom & send heron a
dream vacation. @First5CA #Sweepstakes details @ bit ly/1pPTI6O




Added Free Media: Mother’s Day Promotion with iHeart Radio

» Campaign generated nearly 300 posts across various social media channels, all of
which promoted motivational messages surrounding TRS while creating authentic,
user-generated content.

* Celebrity DJs and popular personalities across the state joined in giving thanks to their
own mothers while promoting the campaign and #talkreadsing.

* More than 1.6 million impressions and over 3,700 clicks were recorded.

* More than 200 qualified entries were received; our winner (chosen at random) was
Carla Hernandez from Alameda, who is taking her mom to Hawaii!




Reaching Audiences Using Trusted Voices: Radio Talent

Enhanced effort to engage dads with Talk. Read. Sing. messaging:

* Valentine in The Morning (KBIG 104.3) in-program live integration, on-air
promotion to share Talk. Read. Sing. stories on social media and posts by Valentine
in the morning over a 4-week period from July 4t to July 28,

PIGA Sean Valentine

104.3 _ ) = - i #TaIkReadSmg with @FlrstSCA
fm On-Air v Music & More = S Eirctca S G SeachKemwod  Q #ValentinelnTheMorning #RobertFrost

Crazed, Tired, Hectic?? Check out Val’s tips on how to

Talk Read Slng

to your young kids even when life gets busy.

Interacting with your child from birth is important for:

‘ v I'
=4 ; ™~ “cn“n"n'"am

= TALK.READ = SING
; To Your Children!

-
(ZFIRSTS5 | b, o0, oo B
CALIFORNIA > ; 2

["ZFIRSTS o MORE MUSIE

chad heret Z Connect with MYfm




Reaching Audiences Using Trusted Voices: Sports Figures

* First 5 California collaborated with ESPN and former NBA
champion Mychal Thompson, father of Golden State
Warrior Klay Thompson and Trayce Thompson of the Los
Angeles Dodgers, to create special content in honor of
Father’s Day.

Emotional videos on ESPN (30 second and
2-minute versions) served as a platform for Mychal
to share his reflections on what led to his sons’
success — it all started with talking, reading, and
singing.

Videos reached nearly 90k viewers, garnering 1,377
engagements and serving as excellent Father’s Day
content for First 5 California.

* Custom ESPN execution featuring Mychal Thompson
across radio, digital and social June 6th to July 31st:

Radio in LA and San Francisco

Long-form 2-minute video ran on ESPN LA social
and Warriors ESPN page

Custom :15 and :30 video to run on ESPN.com and
WatchESPN app as pre-roll

. ESPN Los Angeles with First 5 California

What does it take to raise a champion?

Heading into Father's Day, Mychal Thompson, reflects on what led his son
Klay Thompson to great success. Watch in this First 5 California video:

Mychal Thompson on raising champs - ESPN Video

Mychal Thompson knows what it takes 1o raise champions. Thompson shares
insights into the role talking, reading, and singing played in raising all three of his
champs: Mychel, Klay and Trayce.

+/ Get More Likes, Comments and Shares
Boost this post for $1 to reach up to 130 people.

Q0% 995 33 Comments 127 Shares [}~

ls Like Commen t Share 4 Hootlet

16



Reaching Audiences Using Trusted Voices: Sports Figures

* Featured in-stadium signage, promotion, custom player PSAs, and custom Spanish-
language radio broadcast elements.

* Fox SoCal and Comcast Sports Bay Area (June 13t to August 28t)

e 30-second custom spots to air on cable and on in-stadium jumbo-tron featuring
Angels and Giants players (Hector Santiago, Gregorio Petit, and Javier Lopez)

» Additional radio support during the baseball season June 27t to October 2"
* Time Warner/Charter cable LA (June 13 to September 4)
e :15 custom spots to air in Dodger games starting June 13th to September 4th




Asian In-Language
e Custom television and radio ran across 8 weeks in multiple languages in
hard-to reach communities across California:
* KSCI LA TV: Chinese (Cantonese and Mandarin), Korean, Filipino (Tagalog)
* Crossings TV Bay Area and Sacramento/Central Valley:

* 13 hard-to-reach counties in Central Valley: El Dorado, Placer,
Sacramento, San Joaquin, Yolo, Merced, Sutter, Nevada, Yuba,
Stanislaus, Kings, Fresno, Butte

* Chinese (Cantonese and Mandarin), Vietnamese, Filipino (Tagalog),
Hmong

Spanish and Indigenous Languages

e Custom radio :60s ran on Radio Bilingue and La Campesina on 11 stations
across 8 markets.

Russian In-Language

e Custom TV in Russian language programming in the Central Valley

18



Ethnic & Multicultural: Custom Content Highlights

Extending our “How Did | Really Get Here” in the local communities

Radio Bilingue: Reuben Martinez

» “Alibrary card will take you further than a
driver’s license.” — Reuben

e Custom, long-form radio spot that highlighted a
unique story about Reuben Martinez, who
purchased a barbershop in downtown Santa
Ana and converted it into a bookstore - the first
of its kind in this neighborhood!

* Throughout the spot, Reuben shared the
importance of talking, reading, and singing from
F]icrth' and how reading is an integral part of his
ife.

Crossings TV: Nancy Hur

» Software Company Executive and
Philanthropist; Korean immigrant

* Custom, in-language (Korean) TV spot that
highlighted Nancy’s successful journey thanks
to her parents’ early talking, reading, and
singing

0 @


https://www.youtube.com/watch?v=tk7SjvI6GoA

Digital Summary

Site Direct
* Sites include BabyCenter, CBS Local, and Pandora.

e Custom executions in addition to banners included social
posts on Facebook and Twitter, native articles/blog posts,
mobile app in-feed, as well as branded wallpaper and
homepage takeovers

Digital
e Digital banners and pre-roll ran across multiple networks

that included placements on hundreds of sites targeted
to our audience.

e Specific executions included:
* Swiping the Talk. Read. Sing. tip cards to interact

* Expandable banners including the “How Did | Get
Here” spots and Talk. Read. Sing. tips

An estimated 21 million impressions were served to users on
desktop and mobile over the 6-month period.

j PANDORA

baby

@®@CBSLOCAL
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Digital Highlights
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BabyCenter Partnership: Blog Post

* Maggie Downs, a California-based
blogger, wrote about the -
importance of talking, reading, and
singing to your child, and gave baby’s b
examples of how she interacts with s

Maggie Downg

her 3-year-old. Pt My 25, 2015, 6.0,
* Blog post was shared on

BabyCenter’s Facebook and Twitter h 5

with over 2.5 million likes/followers.
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t, Preschooler.
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Trusted Voices: Social Media Influencers

Instagram

* To support First 5 California’s Instagram profile, we joined forces with 12 influencers to

create an army of advocates discussing #talkreadsing on this growing channel.
* Three-week campaign leading up to Mother’s Day, where influencers:
Supported Mother’s Day sweepstakes with iHeartRadio

* First 5 California’s Instagram followership doubled during campaign.

Posted baby photos with their mothers to leverage #ThrowbackThursday or
#FlashBackFriday (#TBT or #FBF)

Educated their audiences about early brain development

* Generated 51.7 million impressions and 68,980 engagements (likes/comments).

g ginalee Follow

2,488 likes

TIFSINGNG e POSAVE IMPACL Nt MUSIC Nas
playad in the INes of my childran.

overall, at the end of the day, the one thing
that music has pravided is joy—joy for all of

us,
Whan Chris braaks out his gutar and our
children start singing and playing and

lly they are clearly having fun.

ellabrooksblog @shannaon.horton | think the
most important thing is to interact period.
He definitely doesn't need an expert at that
age in my opinion ) if you're aware and
cautious about it then I'm sure you're doing

a great job!

pinkandnavystripes So true!! Cute photol!

iw

shannon.horton @ellabrooksblog thanks.

#firsttimemomworries




Social Media Influencer Spotlight: Dulce Candy

* One Instagram post from influencer Dulce Candy alone generated 16,835 likes — she
stood out as a strong voice to help deliver our campaign message.

* An immigrant of Mexico, Dulce Candy is a successful YouTube influencer who connects
with Hispanics, millennials, and general audiences.

* Partnered with Dulce to create a full-length CBS.com article, which shared snippets
from her childhood, describing her mother’s talking, reading, and singing and how it
helped get her to where she is today.

®CBSLosAngeles
B2 DY wwsnaso

YouTube Beauty Blogger Explains Why Talking, Reading and Singing
Is Fundamental

* 21 Z0I2IZI0Y Spanunt Dy M f Cakbnw

LISTEN LIVE ity

FOLLOW US ON

LSRR AL )

¥ 16,836 likes

dulcecandy Izek and | have special time every night
where we read together. I'm so happy that we've
always done this because | recently learned...

Thie Svmed (il Bl Dubiu's by 1l aways buen o vadl swwsl Hue
1% e unlkay story of 3 Mexal T

24



Trusted Voices: Social Media Influencers

Bloggers
* Collaborated with 31 mommy bloggers across California to help deliver our
messaging via authentic, credible voices.

* Generated 768 stories and posts (including blog entries, Facebook, Instagram
and Pinterest) surrounding #talkreadsing

* Received strong engagement with 7,871 likes, comments and/or shares
* Recorded 10,918 clicks to the First 5 California website

* Average time spent per visit: 7 minutes, 40 seconds

B oo -
e Campaign totaled more than 4 million impressions. i

AMILA March 14,2

ﬁ Lovely post First it took me to my childhood days.| also had great opportunities to
raise in an environment where | had access to read books. My parents encouraged me

Talk Réad Sing

in everyway.

The tips in this post are great.| used most of those with my son and now he really (ot ( /,» if d iy ( ¢
loves to read and sing.When he was about few months old,| started playing YouTube S U CCESS
videos [nursery songs)surprisingly when he could just talk,he started singingABCD —=
song & Hewan




Trusted Voices: Social Media Influencers

YouTube

* Following our successful collaboration with “The Daily Bumps,” we partnered with
the “Eh Bee Family,” an engaging YouTube family with more than 1.7 million
YouTube subscribers and over 10 million Facebook followers.

e Used their popular channels to demonstrate how they integrated Talk. Read.
Sing. in their children’s upbringing starting from the moment they were born.

* Used home videos of the family that showcased family engagement.
e Campaign messaging was sprinkled throughout the video.
* YouTube Stats (Family posted video on July 7):
» 298,057 total video views to date
* 7,949 total video likes to date

* 1,098 total video comments to date
» Spike in website traffic to First5California.com




Powering the Movement:
In The Community



Ethnic and Multicultural Outreach: African American
Community Outreach

African American newspapers and their
publishers are among the most trusted sources

for authentic information and the voice for the Talk. Read. Sing®
Black community on civic, education, and It changes everything™
ey Plant and grow the seeds of knowledge
p 0] I It ICa I m atte rs. and watch their tomorrow blossom.
[JFIRST5
CALIFORNIA"

Created partnerships with multiple publications
to capitalize on influence of African American
press and publishers in particular.

Publishers wrote op-ed pieces.

Ran print ads in 21 community newspapers in
top-4 markets.

| 2N

NGLEWOUOT@DAY W PRIBE

WWW IRGLEWOODTODA

SENTINEL WAVE Eiiia
OurWeekly BayView




Ethnic & Multicultural: African American
Outreach Highlights

* Circulation over 40,000
* One half page two week run for the ad and one
week run for the editorial

Pages

Ingiewood Today

June 16, 2016

COMMUNITY

Talk. Read. Sing. African American Press, Leadership and
Community Pass on Traditions to Next Generation

Taik. Read. Sing to your child for a
smarter and happier baby.

am Willie Brown, publizher of

Inglewood Today Weekly. 1 take

the time to talk, read and zing to
my Goddaughter Iziz to make sum
the firzt five years of ber life are en-
ment and ability to Jeam.

I know' how important these first
fve years are. They are the tme
when imprinting occurs. It's the tme
of the faztest brain development.

Science haz zhown that there are
mlicn: of brin-cell comnectons,
salled neural symapzes that foom in
the brain during the first few years
of a baby's Life. Synapzes that do
not “comnect” a baby ' brain through

mgdzﬁmvhm_wmofhfe.m
skdllz develop best in a wordd that iz
oeh with sounds, zights, and conziz-
tent expozure to speech.

e

Willie Bfm with hu Goddoughfer ksis

When children are read to, their
brains build the neural commections
that enable them to leam vocabu-
lary. When adults and children read
a favocte book again and againm,
comnections in the child's brain be-
come and moce 2!

mood and strengthen certain think-

lntheﬁz:‘veu'ofaehld life,
from birth to fve years old, 90%
of the brain develops. Simply by
talking, reading and =nging, you're

Every time you read to your child,
hiz or her brain make: comnections
and prows stronger, just Lk a mus-
cle would through phyzical activity.

Further, zinging and music can
have a pozitive effect on a child’

belping to buld in the
brain that will be a positive impact
m your child's life forever

Statiztics froen a Harvard Univer-
ity zudy haz chown that the roces of  bo
children's acadenic achievement saps
ztaxt Jong before childmen emter kinder-

Join us at Inglewood Today in
partoership with First 5 California
to be a part of The TALEREAD.
SING® It changes everything™
AfncmAmmuﬁxﬂmam.
of muld-g 1
They kicked off thiz a.peﬂoithe
effort with our media, because of
the crtical role we play in educat-
ing, mforming and championing our
community and the importance of
paszing thiz legacy on to the next
generation.

If you are a parent, prandparent or
caregiver to a young child, you are
your child’s first teacher and you
play an active mle in your child’s
beain development. Take thiz valu-
able time in your child's life to talk,
read and zing. Here's a thoupht, take
our newspaper and read your favocie
zection o your child. Or read cock-
bible verse, zng the alphabet, name
colors, read stodes that pasz on our
hiztory ®0 pemserve our traditions.
.-\lloftimbelpa And, we know

W Important it it o pive our chil- @
dren every advantape poszible while
bullding stronger neighborhoods.

6  OurWeekly

urWeekl

Los Aﬂna'lﬂy

i ?
Leave in or take out:

May 26 - June 1, 2016

Counting the Cost

W Bernie and the Donald:
Angry White Men

BY JULIANNE MALVEAUX
TRICE EDNEY WIRE

Forall their ducling ide-
ologies, Senator Bernie
Sandersad “rempie

same coin. Both of them are
angry, so intensely o, that
they are

among their

Hillary camp to dismiss or ignore those who are
passionate about Senator Sanders

Atthe same time, it is important to nte that
extreme anger i a unique privilege of white men.
Imagine then-nomince Obama raging at Hillary in
the way that Bernie has. His temperament would
have been slced and diced and parsed and inspect-
ed and he would have been so damaged by the con-
versation that it might have affected hs lectoral
results. If Secretary Clinton ever managed to get
her voice to Bernicb decibel,if she ever managed to
project such rage,shell be written off as a crazy
lady and peripheralized. But when the angry white
men yell and scram and whine and e, theyare

ted

Practical Politics

B The politics of misplaced wisdom

BY DAVID L. HORNE
OW CONTRIBUTOR

Octogenran comean-
activist, and health foo

s of vie, has recently

cdlebrat
Do B sd dh Donil whining about
rules they say are rigged against them, but the rules
may have favored them. Donald Tramp has gar-
nereda han votes

e word tht resdont

Obna b jut g 1o he
dark s ued an Executive Order that gave
Himsdlunlmited ol nculing the poer

followers. When d pushed

and shoved at Trump rallies,  never anicipated the
lip sde - the fisticuffs and rhetoric at Nevada cau-
cuses,the likesof which might have put Trump ter-
orsts to shame. Both the Trumps Chumps and the
Burning Bernies are being led by whining, angry,
entiled White men, separated by ideology, but
joined by both outrage and naiveté.

Idon' think either Bernie or duh Donald
planned to get s far along in the pxes)demlzl

y some states have chosen to
oard dlgates, He wants mre, bt e aled o
imvestas much time learning the rules s some of
his competitors did.

Senator Sanders says he should have more dele-
gt bt bt pay e eublicn s
heid have fewer. Democras are more lkely to
avard deegtes on 4 proprtona s, which
means that a clse race might give each candidate
nearly of deegates. Sanders has

ave so fa. ud-
1y crre he redistibutionst g withrouing

aggressively, and he did. His presence in the cam-
paign pushed Hillary hard 10 the lft and made her
engage with constituencies she might otherwise
have ignored. For all his success, I donit think
Sanders expected to have more than 1500 delegates
to his credit. And now that he has them he doesn't
know what 0 do with them. Both he and duh
'Donald are publicy floundering, signaling that
they never had a winning, or graceful losing plan
Secretary Clinton and her followers shouldsit be
50 hard on Bernie, though. While they should not
demand that he get out of the race, he is well
advised to tone his thetoric down. I sat with
‘women a the 2008 campaign who sobbed their
‘way through then-Senator Clintors concession
speech and appeal for party unity. I debated 2
PUMA (Party Uity my Hind Parts) activist who

o sanding o all h ystem rgged. e has ket
his distance from the Demacratc Party for most of
is carcer,never participating in the rules process.
I he wanted to write his own rules, he should have

run for President as an independent.
Sanders and Tramp have positioned themselves

law
Grogory then, he bOTUS gavc hxmsclﬁhc cporer
any and all Americans, an d of

an as
hama may cancl the upmmmg & November 2016
ot s POTUR sy p the job for
himself with the new authority.

wilderness for us for more than 60 years—}
absolutely wrong on this account

Gregory cites E.0. 13603 as the culprit n this
case, an E.O. President Obama signed in 2012, with
a revnstd copysigned in 2013, EO- 13603 lid outa

Gregory and Rogers had identified a M. John
Hansen, a Black colonial delegate who helped draft
Americas first Consttution, the Articles of
Confederation (AOC), s this country'sfirst presi-
dent. However, the AOC had no such position.
Under the AOC, Congress was the only govern-
‘ment—there was no office of the president.

In this new situation, Tea-party activist and
Texas Congresswoman Kay Granger had published
what she called inside information on what was
occurring in Washington, D.C. outside of the head-
lines. The signing of E.0. 13603 was her star attrac-
tion. She had reported that President Obama,
through this 900th E.O. of his, was making himself
a Constitution-killing dictator by changing the def-
inition of what constituted martiallaw: According
1o the mis-informed congresswoman, President

Obama's “National Defense Resources
Preparedness” Executive Order amounted to mar-
vl

order gives an unprecedented level of
athority o the President and the ederal goern-
‘ment to take over all the fundamental parts of our
economy—in the name of national security—in
times of national emergencies

“This means all of our water resources, construc-
tion services and materials (steel, concrete, etc),
our civil transportation system, food and health
resources, our energy supplies including oil and
natural gas—even farm equipment—ca

The government can also draft US, ctizens in

the military and force US. citizens to flfil o

requirements” for the purpose of “national

defense? all without any Congressional oversight”
As evidence for her announcement, the con-

gressonan! then st 12 o 13 xecuive Onders

as utsiders, but they want insiders to roll out the
ted carpet for them because they jumped info a
game they haven't mastered. They havent worked
at establishing a foundation, but they are demand-
ing the keysto the house. They aren' wiling to put
the work into reforming our flawed two-party sys-
tem. Instead, they are finding unfairness when
none s there, whining when work might make
diference, and leveraging their angry white male-
ness into voter approv

Julianne Malveau is an author and economist based in
Wasingon, D.C. Her s ook, A We Btter O Race,
Obana and Public Plcy i avilabe via amazoncon and
P ——

ama. In
2008, Hillary devotees were as passionate as Bernie
devotees are now The kumbayaa moment comes in
July in Philly, not justyet. It reflects poorly on the
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depattments taking over industrial and economic
functionsfr the couniryincas of a massive
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of each president’s
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Some kind of nay Grvgory ot his ands on
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mm Sotht there would be a lear hain of com-
nd snd order ofpoocol ncase f the ion
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Riditonally the 0. Obama signed was n

Congres did pas, and the pesidnt did sign the
PA in Septe

jmalveaux@ourweeklycom

ptember,
2014 Neher "he sevised a nor his EO.connect

since repudiated and corrected), e
gospel.

has been a great bell ringer in the night for
Black folk. He has been an able and trusted
resource. He is not, however, infallble, and yes, he
can be gullible. He certainly was in this
‘Age should not mean lazy research, if one is to

be spokesman for hopeand change.

is ounder and exccutve dircor
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Talk. Read. Sing.

W African American press, leadership
and community pass on traditions to
next generation

BY OW STAFF

“Talk. Read. Sing to your child for a smarter and
happier baby.

i Do Mille, COO fo Our Weekly news.
paper. I take the time to talk, read and sing to my
nephew Jackson, to make sure the firstfive years of
his life are enriched by boosting his brain develop-
‘ment and ability to learn.

Tknow how important these frstfive years are.
“They are the time when imprinting occurs. Its the
time of the fatest brain development

Science has shown that there are trillions of
brain-cell connections,called neural synapses that

form i the brain during the firstfew years of a
babys life. Synapses that do not “connect” a baby’s

Circulation over 65,000
2-week 1/3 page ad run & 1-week editorial rur

Geclre matial I than already provided to the
president by the U, Consttution.

How did Gregory—who s usually a more care-
ful researcher—get this so wrong? This is compara-
ble to his earlier advocacy that Obama was o the
st it Back pesidn,cingthe resetchof
renowned scholar, | A. Rogers. More careful histor-
il escarch dobunked (e posiion

ion o non-overnmental organization (NGO). It s he step-
parent organization forthe Cafornia Black Think Tank which
Stll operatesand wich meetsevry fourth Friday

AR T ks s e s s
o, o andor et s s iy e
Oy

dhorne@ourweekly.com

brain through early experiences, interactions and
stimulation are unfortunately lost, and they dorit
come bad

Reseach el us thatachilds ot intnsive

Every time you read to your child, his or her brain

Farther,singing and music an have a positive:
effect on a childs

‘period for abs
during the first e years ity
develop best in a world that s rich with sounds,
sights, and consistent exposure{o specch

en children are read to, their brains build
the nealconections it b her e

thinking skils.

In the first years of a childs lfe, from birth to
five years old, 90 percent of the brain develops.
Simply by talking, reading and singing, you're help-
ing to build connections in the brain that will be a

vocabulary. When aduls and child
fevorite book sgunand o, menion e
childs brain become stronger and more complex.

in your
Statisticsfrom a Harvard Universiy study has

see TALK. READ. SING. page 8
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Ethnic and Multicultural: African American
Outreach Highlights

S LOS ANGELES I
LOS ANGELES SENTINEL LOCAL THURSDAY, JUNE 30, 2016

Readlng and spending time with children
plays A v1tal role In uphftmg our commumty

Danny J. Bakewell, Jr. Executive Editor of The Los Angeles Sentinel spends time with the td nts at Marcus Garvey School reading to the stud and engaging in conversa
tion with them about the importance of reading, doing their best in school and giving back to the commun ty

First 5 California editorial ran on highest readership day
- the Thursday before the primary election.
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Ethnic and Multicultural: Asian American Community
Outreach

Developing More Trusted Voices in the Community:

e CBO Partners confirmed for Roundtables in
JuIy/August 2016:

Koreatown Youth & Community Center (Korean,
Los Angeles)

* Asian Health Services (Pan-Asian, Oakland).
* South Asian Network (South Asian, Artesia).
* Stone Soup (pending) (Hmong, Fresno)

* “How Did | Get Here?” campaign local
spokespersons secured.

* Dr. Fenglaly Lee, Obstetrician in Fresno
Upcoming Summer Reading Program:

* Library Reading Tour — 10 library readings in
August

* Garden Grove Library: Tuesday, August 2, 11 a.m.
* Artesia Library: Friday, August5, 11 a.m.
* National City Library: Monday, August 8, 6 p.m.
* Fullerton Library: September (TBD)
* QOakland Library: (TBD)
» Readers include local elected officials,

firefighters/police, musicians, and communlty
leaders.




In the Community: Pediatrician Offices

* Engaged with parents and children during appointments via fun bilingual activities
on exam table paper with customized crayons.

* Reinforced Talk. Read. Sing. messaging through simple, easy-to-read bilingual posters
in examination rooms.




In the Community: The First 5 Express

* The First 5 Express:

* Continues to serve as the premier hands-on
experience for Talk. Read. Sing. education
and one-on-one interaction.

* Provides parents with tools and motivation
to carry out talking, reading, and singing at
home.

* Asks parents to share their stories with our
staff and talk about their goals and
aspirations for their children.

* Creates a fun and memorable experience
that will resonate and sustain behavior
change beyond the visit.

* Inspires the continuation of talking, reading,
and singing at home through activities and
giveaway items.




In the Community: The First 5 Express

* Since the September 15, 2015, tour launch, the Express has:
Visited 58 counties and participated in 132 total events
Received 66,500 one-on-one interactions

Distributed 105,600 resources

Recorded 820 karaoke sing-alongs

Generated 10.9 million total tour impressions




Powering the Movement:
Broadening Our Reach



National “Books Across America” Drive with Dr. Oz

First 5 California served as the
inspiration for “Books Across
America,” a nationwide book drive
launched by Dr. Oz, fueled by UPS,
Scholastic, and WIC.

George Halvorson appeared on “The
Dr. Oz Show” and discussed findings
in his new book, including the fact
that more than half of the lowest
income homes do not have books
for their children.

On the show, Mr. Halvorson and
Dr. Oz announced “Books Across 1
America” to help get more books into || \

&

the hands of families in need. . EADNG 1S THE KB 10 H\é\\\\\u
Fraser Communications orchestrated """ om0 @%
every moving part behind this Gt N2 N atteas Sminitesa 2 T
national initiative, bringing counties
on board to help spearhead FACTS ABOUT
involvement on a statewide level. u\\w&m&%@ﬁ

; o 'é\e ! ?r?gvotcjg%s MY
Program served as a powerful W2~ BRS L
platform to give our Talk. Read. Sing. vy READFOR ()

campaign national attention.

& |
{01 DO 10U HAKE A CHILD A BETTER READERS




National “Books Across America” Drive with Dr. Oz

* Press releases, social media posts, and other
tools were developed and adapted for
county use.

* Worked with social media influencers to
spread campaign and post their own
donations to help spur excitement within
their own audiences.

* Book drive resulted in more than 3,200
participating UPS locations and nearly
45,000 book donations, beneflttmg 740 WIC
offices nationwide!

You'll ind a marked drop-off
box ready for your donation.

#BooksAcrossAmerica

THE DR T A >
o 3

L 2

SHOW o i g

The nationwide book giveaway is a collaborative effort between
The Dr. Oz Show, UPS, First 5 California, Fraser Communications and WIC
to get as many books into the hands of families with children ages 0- 5 as possib

donated 1,000 new _
books to kick off r I

the campaign

3,200

The UPS Store &

LOCATIONS COLLECTED &

THE PUBLIC DONHTED NERRLY = SH%‘%)IETIS)
11
95 OOO BOOKS ?'@

140 waic [LINI[S

RECEIVED AND DISTRIBUTED THE
DONATED BOOKS TO FAMILIES IN NEED

SPREADING AWARENESS

SOCIAL MEDIA TELEVISION EARNED MEDIA

RADIO
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National “Books Across America” Drive with Dr. Oz

* July 21 — Visit to Watts Healthcare Corporation: WIC to distribute 200 books
donated by Fraser Communications and the Dr. Oz studio audience.

* Coordinated with the local Watts librarian to conduct story time and pass
out several books to each child in attendance.

* Library also signed children up for their first library cards
* 50 children, parents, and caregivers attended the story time event.

* LA City View Channel 35 covered the event.

Join m;oz

Kids & and Under, Gel a Free Book!

‘lL ~= THURSDAY, JULY 21
o b 2 p.m.- 3 p.am.

(S S SN at

LU R WIC CLINIC
4 ’ 4 ¢ v}ans Healthcare Corporation WIC
‘ 10300 Compton Ave.

L Los Angeles 90002
(323) 564-4331

Jows  [IFIRSTS  \tts

]
AMERICPE. 1) pecd Sing. It changes everything®




Campaign Chatter: Our Message is Going Mainstream

* Talk. Read. Sing. is more than a campaign —it’s now part of genuine banter and
conversations among parents and the media.

* Phrase has been mentioned specifically in major online message boards and
discussed on national television with celebrities like Ellen, Mila Kunis, and
Kristen Bell.

P
4 babycenter communITY

n Altb2

Mine tured 6 mo a week ago and isn't really babbling. I'm more surprised than
anything. She seems to be further along in motor skills than verbal, which | totally
thought would be opposite. I'm a teacher (SAHM) for the time being. | talk, read,
sing ALL day. And our family talks ALL the time. For some reason, she's more into
rolling and trying to crawl. They'll get it someday tho. They're putting a lot together in
those little brains that we can't see. Someday, itll all come together!

B Pl o) 1:15/2:21

Talking, reading, and singing are great ways to interact with a newbomn.

Of course reading aloud doesn't mean you are a great parent. But there is plenty of
scientific evidence supporting the importance of reading out loud_ (I think singing
has some of the same effects, though; there's a reason why California currently has
a parenting campaign to get parents to "Talk. Read. Sing.")
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New TV Spot Overview and Review



Real People, Real Stories: Expanding our Creative.

FIRST 5 CALIFORNIA TV - “FROM THE MOMENT THEY'RE BORN”

Version 1



Real People, Real Stories: Expanding our Creative.

FIRST 5 CALIFORNIA TV - “FROM THE MOMENT THEY'RE BORN”

Version 2




Real People, Real Stories: Expanding our Creative.

FIRST 5 CALIFORNIA TV - “IF WE DON'T”

Version 1




Real People, Real Stories: Expanding our Creative.

FIRST 5 CALIFORNIA TV - “IF WE DON’T”

Version 2



THANK YOU

Questions?



